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Education Rankings

GDP

United States

— $23.0 trillion
#1 in Education Rankings POPULATION
No Change in Rank from 2021 332 million
The United States of America is a North American GDP PER CAPITA, PPP
nation that is the world’s most do. ... READ MORE ~ $69,288
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https://www.usnews.com/news/best-countries/best-countries-for-education
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International Students by Field of Study
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O l')(‘ n d OOFS opendoorsdata.org | International Student Census, 2021/22 #IEW22 #OpenDoorsReport

El&: Opendoors

2001/02 2005/06 2009/10 201314 2017/18 2021/22

fRiEOpendoorsEMER: HESHEIRZEKAREFEENERTY, IEFTRZ, BSE5EET I

F=, 4HSRZF, MESESRZES XML, RIEEESTREESITER, HFRXIRNIE2018-20285H]
FAIBIKEIA26% (AT SFISRiRERAS%) ; RISV RAKSHIER, RENTIFRMER, EFHTE
NEUNFE KNS, TRFNBESEETL, E2h7TSERER2FIEETE. ASGIRETIVNARE

BRI, —REIFIREZ REEEE . 14 ‘ B Mt

i GROUP



SRS AHRAEERIESR, (BRQuantNetHiaX £ LIz
XNFE, RERNEEXTF—RRENZEE, FEEXEZNES
1ER.

[
\

eI 28GR, BRTY S8R, JPEEIR. FacebookZFEKHE
EaE, GREERE, rE. PERITEMNZARETIVBFFIIATES.

2023 QuantNet =X =R T

EBE2REFEREMTEMTSFREPEES. MMNKFEARFSRK BIRERE, BTEE,
TREBMEMNESETIRREESTIER, M2021FTERISFEIUL,
SRS SFRFRAPE ", NDERE=FFENAIUCBFICMU,
HAREHSFRBREFTKERTIE, MATop5, SAER TESFENAEZE.
FRBEINRERRSEDIINTHENE7, B EFEINF——AHREHESHIEZI,

s | A E


https://quantnet.com/mfe-programs-rankings/

iTBHNEZE

BPAm: EEIK BRE, B, BEMNFHH.
SNV NEIEEEAM. YIBEARIFNES BERE (- A2

ey AR : TN, WETEN, MBEERFR, N ATIRED
e , BRPREFA, =mEE, 3)BmEE,
SRl SR TAIFFHES0RTIAL, BR, MUK, FacebookFAF

ERTEEE FEALUABMOG T LA,
TSR : BENTITEARE, BIEXENTKMA, XEEZE
WHNFESRESZHREETFHNITE, TieEAR I ERN, 1£2
ESEiEEIEE, #HEEERAHIERERIE, ST AMEINRE
NEEAMCHIE R, Xyt ATEE. AEUENIER, BEWREZ
FRUMAB K AR S A=,

NANIING
16 MARKETING
|M|. GROUP



ST

BWER: moEN, EzxEN, BORiHARE, flF &
iRk, BEREMRERE .

Wk : FBD/RERIUERIIREF DT, ElEE, FRIE
, BB IERIT.

FhiRie: BRI FYFFHA15—20057T. EFHFILATE10
h—15/7TZIE.,

TkpIR: MEETFESFIIATATEARRE, BSEMR
AATHHERMEERNED. BalftETBSORRIFRESUHE,. B
ST mBYE R, BREEFMEREREAINA. SEREIEHAYREL
&, ABRSBEIRATIRE 7T A A RERIR.

NANJING
17 MARKETING
b, group



HaF

BWVAR: FiARk, BER, BxE, BE, £H, 7k F
Tk, BEBEEEE, RF, Fi5, BREFEE, BeEE, BT=8
.

miksafiz: =%, ®S, Hieoi, BRiEE, #&2TFE (¢
T .

'@\‘ —

',(f B g | Fasa: SPULTE S FRRULE R 71557,
T FTAVRIR: HAFEEESHRR, HE B, &e
A e -
MR TAE,

NANJING
18 MARKETING
|1L!.ll‘. GROUP



| MEXEBE

2021 FEFEMEKXFIZFEE EfFFEFESIIE
35,000 31,085 29,670 500,000 445,776
30,000 27:630 30,217 402,427 '
400,000 354,784
25,000 315,145

256,740

20,000 25,245 ' 300,000

15,000
10,000 15,675 200,000
>000 AR\ 100,000
i 0

18 2H 3H 48 5H 68

m2017 m2018 m2019 m2020 m 2021

—2020 =—2021
TERERERGTLT, 2021F6 B EKNEAFIEFEE FERxR, 202156, NEAHRSZEBFEEXK
29,6701, JLF-220205 RIEAEGRRIFE. B0 44 5HFEFIE, ANEEITHRICR, 20205F%%
EXNFENRNE, EfrBFEESNNTHE LN BN, MERERAVFESIUEANRE FRE, 20215
MHIEERE, FTRI10FIZBEFEMAINERNT FESITHEXNBEINEESS LFZELEENFRIEA
HIEMIEEER, EIERAIIEREFERNEE =, BRERR, MEXEBFREEIESFHRIFIR
IX=07], B IKRIEEA.

NANJING
19 MARKETING
duln GROUP


https://posts.careerengine.us/p/637f653b5e673c2a347acf60?from=latest-posts-panel&type=title
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https://ca.indeed.com/
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(Y | IRCC @
I ‘ Government  Gouvernement Gnadi @CitlmmCanada
of Canada du Canada Search IRCC n @ Official

W Starting in January, we will introduce a new 2-year
temporary measure to expand work permit eligibility to

spouses, common-law partners, and working-age

. : dependents of temporary workers of all skill levels.
Employers and temporary workers to benefit from family work Learn more: canada.ca/en/immigration...

permits to address labour shortages

From: Immigration, Refugees and Citizenship Canada

Canadaca > Immigration, Refugees and Citizenship Canada > Newsroom

News release Employers,
December 2, 2022—Edmonton—The pace of Canada’s economic recovery has made it hard for employers, including tem pO ra I’y
those in the tourism industry, toffind the workers they need. Workers to benefit
The Honourable Sean Fraser;Minister of Immigration, Refugees and Citizenship, and the Honourable Randy from fa mlly Work | |
Boissonnault, Minister of Tourism and Associate Minister of Finance, announced that Canada is extending work permits perm ItS
to family members of temporary foreign workers. Expanding the eligibility for work permits to family members
accompanying the principal applicant to Canada will help address labour shortages by assisting employers in finding the
e

workers they need.

(1] GIF o= Canadad

E]J&: canada.ca

BFEEINEXREE, TTLRERZIREIS-3FT{FEEPost-graduation Work Permit, BEIVRFFEAR
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Number of applicants
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Applications to UK universities by country of origin
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R ER SRS HE IR (2002-2021)

150,720

+15%
(2020/21)

—PGHIRERI L UGAR FIfiR

' - Sz
Source: HESA Student record 2002/03 — 2020/21 —r— :: Ic’éﬁr!nsc'u‘
©British Council eyt A

Ej&: HESA

2002-20215, FEHRHREFEDIRFAREAL, B—MELERIES. HIEREMRFERIAZITET
&, HERRELA—FEFHZFR ZARPDNER, G FESHIFENSEPRERRERIEN LIS
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Domicile, Domicile - UK/EU/Not EU, Domicile - named country Domicile, Domicile - UK/EU/Not EU, Domicile - named country
Domicile 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Domicile 2014 2015 2016

Cayman Islands
Central African Republic

Chad
Chile 65.9% 6B8% 55

China 705% 70.1% 69.0% 7DEM T1.0% (69.3% 5B 6DA4AN TE35% 57.7H

Christmas Island

Cocos (Keeling] Islands

A7 1% Sadn  OF 988 BT R, &7 484 BN THL KT 188 S5 Ay 3T Tes S Nns

Lty BN Y
Ei,‘l‘ 63.3% 64.4% BIE% 66.2% BE.7% 69.9% 70.5% T7L0% 63.6% 65.0%
China 12,040 12,085 12935 13,835 15240 17,075 21,450 26,655 30,810 33,660
s N

2022 hES A RIBEEE 33,660, HEFERAERRoffer919,387, offer®&}57.7%, 152021FM63.5% R T 5.8%

L YAESE, 20218 /offerREsSina+F 51K,
HEBFRIBIETD, RESHBESIERERRIENE CIRERRIERE, MMNEIEIERE, X—IEEASER /i
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https://www.ucas.com/data-and-analysis/undergraduate-statistics-and-reports/ucas-undergraduate-sector-level-end-cycle-data-resources-2022

RERZ — EfFfmatIgil

Average UK grad salary 2013 - 2022 HR)“{ Ei% AEFE
ITEHEZE 65,000/£F #9535 /£
£25,000.00 I*Euiﬁ $ig471000/$ SFigzg32H/E
/—"/-A &893 7/51X75,000/F BB EIXLN61/5E
£15,000.00 o= 38,000/4F Y317/
£10,000.00 %E 35,330/E ggng/E
EX 33,500/4F 927 14
o 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 gé;ﬁﬁ 29'700/$ 2924H/$
#ob Description Library ﬁﬁ 28'000/$ 2923H/$

E]Jf: Job Description Library

BARREFIENEMERBEMERE L, EEXESHFRIMNEERERREIAEIRE.

NANIING
28 MARKETING
.M.. GROUP



| JBXFITLEE S O\)Q
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| EBARFIALER

Latest advice on graduate visas

The length of stay, for those students who have the Temporary Graduate visa, has been
extended from two (2) to three (3) years for Masters by Coursework graduates, matching
the provisions for Masters by Research graduates. Vocational Education and Training
(VET) sector graduates will also receive a two (2) year Temporary Graduate visa.

There is a planned increase for the duration of post-study work rights for international
students eligible for a Temporary Graduate Work visa (subclass 485), in select fields of
study. These extended ‘stay and work’ periods will apply to students graduating with

higher education degrees linked to identified workforce shortages. The Department will

announce which degrees will be selected for work-rights extensions in late October 2022,

Students who are studying select degrees will have Temporary Graduate Work visa
(subclass 485) stay period increases of four years for Bachelor degree graduates, up from
two years previously, five years for Master degree graduates, up from three years

previously and six years for PhD graduates, up from four years previously.
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https://www.studyaustralia.gov.au/english/latest-travel-and-visa-advice/updates/travel-and-visas

| IBRFUALERSF: — BRI THERER

R 27T AEM
e =g Lol 130,000 - 139,999/F 60)5 - 655/
R4 B R RERF R 85,000 -100,000/£F 39 - 47H /£
e 67,357 - 94,568/£F 325 - 445 /£E
Se= 2 1 Kb 60,000 - 100,000/£F 2875 - 46 5/5F
&3 55,000 - 69,999/£F 2575 - 33/ /5
JLEIRPT 55,000 - 68,000/£F 255 - 325 /5
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https://www.seek.com.au/
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| ERFEHs

11 | Dalton School A3z EE) @4 182 88 8.0 32 9 9 79 2 6 959.6

12 [t Pau's Girls' School By | =B | fu 179 8 | 47 3t 9 9 78 6 7 |.956.2 2018-2 OZOEEEF' g%i AiIE Bﬁ?*ﬁé =
13 | The Bishop’s School FAIL £E | AT 180 88 9.0 33 8 9 77 5 6 956. 1

14 |German Swiss International School|  FAM.  |FEFH| &FE 180 86 8.7 47 9 9 73 5 7 955. 2

15 |Lakeside School-WA FASL 25 | ARE 179 88 8.0 35 9 9 76 5 6 954.9 950

16 |K. International School Tokyo | FA3Z B FR 175 86 10.8 64 8 8 70 5 7 953.8 9 O 7
17 |Cheltenham Ladies' College 3L ®E | S 175 86 4.7 40 9 9 75 5 7 953.5

18 | The Pingry School i | XE |[BHeRH 0 179 88 8.0 32 9 9 76 5 5 952. 6 900

19 |St Paul's School A | EE (%31 180 86 6.5 25 9 9 78 6 7 952.5

20 (King's College School FAIL KE | BTG 179 86 9l 29 9 8 76 5 7 950.9

21 RN EPRISHRERR R hE A 177 86 10,0 31 9 9 76 5 7 949, 8 8 5 0

22 | JRBEAFMBSIRPLERR (MERRE  RE IR 178 86 6.0 30 9 8 76 5 7 949.5

23 |Sevenoaks School FAIL =E i 172 86 9.0 39 8 8 74 5 7 948.5

24 |Magdalen College School i | RE 42 173 86 12.1 28 8 8 (X 5 7 948.4

25 | The Nueva School FASZ £E | XDHR 176 88 6.0 32 9 9 75 2 6 947.2 8 O 0

26 |Groton School FhsL £E | #HA 179 86 5 34 9 9 72 6 7 946.9

26 | AR HRIMEAENSFIRE (100 | ADEBRS| R E = 173 86 7.0 29 9 9 76 5 7 946.9

28 |Concord Academy FASL EE RN o] 172 88 6.0 46 9 9 7 4 5 946.7 7 5 0

29 [ The Hotchkiss School FASZ eS| pAiEd) 166 87 5.0 58 8 7 70 5 5 946.5

30 |The Perse School FASZ E3ES) SF 177 86 6.3 20 9 9 77 5 7 945.8

m2018 m2019 m2020
ER: FBT#E LRt (HKPEP) KR #Fu

S ETEITHEE

HERSAE IR SR S AR, 2020 E R R B 907HT, Erh RN EfR R AR T
. 2020 FEFFEROREEEHA-LEVEL, R ESIA38%, A EN AN TR, EEEE R
SHIRHEERT: SHEEKESSNERARI00ET, FEHSHT, TEERSRE KBRS
ERE, ERERNSL, AR TIAPRIEAY EEST RN, BRI ENEaRS, mEshE
KRS AR LU R TR RS,
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http://www.hkpep.top/Rank/2023/Global/CN/#.Y8UbVexBywo

| ZFEHh

DEDICATED TO HOW GIRLS LEARN

Girls’ schools capitalize on girls’ unique
learning styles.

Students attending all-girls schools
experience higher levels of support from
their classmates and teachers than do their
ferale peersat coed schools.

.
2
mig

cih g

%H%IHHIHMH

EEL SU ED EEL SUPPORTED
Saurce: Steeped in Learning: The Stutfent Experignce ot All-Girts Sehools o STUDENTS Y TEACHERS
192016 Natio RS S . {ERS

nal Coalition of Girks® Schools | Use with permission only

[EJ&: National Coalition of Girls' School (NCGS)

SERB2WNIZIEELRCKE, BFERE1, 0006 AFNEEEFTHA3IZNHLIERE LR, EEEST20%HIZE
B F271%,

U FFREAEEFLZFARGIR SR, XEREFENNEESR, EHRARTTHN. TZHERERARS
WG B CRIZ LEAL FERGENE, AR FFREEWE 7T ZHIAR,

35 ﬁ NANIING
MARKETING
LL'-!.L GROUP



| ZFEh — HS

1 1 St Paul's Girls' School London

5 8= City of London School for Girls London

6 12 The Godolphin and Latymer School London

7 14 North London Collegiate School Edgware

8 18  Lady Eleanor Holles London

10 25 'Wimbledon High School GDST Wimbledon
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Table 9. Non-British pupils whose parents live overseas
This table shows the number of non-British pupils whose parents live overseas by country/a
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Russia 907 51 68 51 57 1,190 1267 i 1,298
Spain n7 247 8 50 @ 585 625 3 65
DD G NDE D R PTCRaOREAREIT 145%, B8R SHA
Italy 28 128 7 7 10 s 459 4 a8 ! = * 1Y
Poland 76 49 3 4 1" 13 127 1 128 . .
= RN G N T I S R R S DL AL RTTRE
Remaindet of Europe (EEA) 802 375 29 65 “@ 1,081 1,182 24 1206 ° i— % rAnES /_‘E'tb
Remainder of Europe (non-EEA) 733 302 19 30 27 997 1,032 2 1054
Nigeria 597 252 50 34 138 727 884 15 899 ﬁ*&‘zﬁj’l’\)\ .
Rest of Africa 402 178 2 14 42 546 585 17 602 .
USA 159 126 30 27 39 249 303 12 315
Rest of North America 52 14 6 9 4 59 70 2 72 1:3_‘-,_ QEE’J EA, :z:bjj
Central and South America 130 121 s 18 15 223 251 S 25 L] n%ﬁ Y 3' AVA &*D:@slw\
Middie East 457 180 7 24 % 584 612 322 644
Hong Kong 3,113 2.203 150 457 927 4082 5.393 73 5466 ;{. 4as
Maintand China 3622 209 320 4923 5,680 53 603 ° ],J:ﬁ} EJI}II:I:II E%IE, E*E_tﬂljﬁ
Taiwan 9 30 2 3 15 110 124 B 128
Japan 277 n2 59 40 24 384 435 13 448 B AT
South Korea 281 89 20 37 54 299 368 2 3% ° %j Hj]ﬁ}g;ﬁ{}7jﬁ%$ E’\J% @
Malaysia 268 43 2 3 3 251 307 6 313
Thaitand 465 154 29 61 76 s11 641 7 648 NI
India 126 76 8 13 21 176 197 13 210 ° TIEI%%j(ﬁbjj
Pakistan, Sri Lanka and Bangladesh 67 15 1 2 3 78 76 7 83
Central Asia 286 0 3 4 10 335 318 31 349
Rermainder of Far East 655 71 24 29 69 752 820 30 850 ° %HA*?{H&;/I\II‘QE1 {E{J ;&%
Oceania 60 N 1" ) n 82 97 5 102
Total 15,392 8an 1om 1,388 2599 20,687 23878 796 24674
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Skype: Tai-Te
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